Sheraton Senggigi Participates on Earth Hour 2017

Lombok, Indonesia, 24 February 2017 — On Saturday, 25 March 2017 at 8.30 PM, towns and cities
around the world will come together in the largest environmental movement to protect the one thing
that unites us all — planet Earth. Earth Hour is a global effort to emphasize the threat of global
warming and the need to reduce carbon emissions. It has become a powerful symbol that our small
steps can be impactful and lasting difference on the health of our planet.

Demonstrating its commitment to protect the environment and mitigate climate change, Sheraton
Senggigi Beach Resort and thousands of Marriott properties around the world will participate on the
Earth Hour 2017 action. During this event, the hotel will turn off the lights in most areas and dim the
lights in public areas, restaurants, and hotel exterior. As a symbol of the Earth Hour participation,
there will be candles in 60+ patterns in front of Sunset Bar, right on Senggigi Beach. Guests and
associates are welcome to participate by joining this event and turning off the room lights at the
time stated.

We are also pleased to announce that this year our hotel holds a Social Media Competition for the in-
house guests regarding to the Earth Hour event with prizes of Traditional Massage Voucher at
Laguna Beach Spa and Breakfeast Voucher at Kebun Anggrek. The guests may have the chance to
win the prizes by uploading our event pictures to their social media (Twitter, Facebook, and
Instagram) and mention or tag @SheratonLombok @marriottintl with hashtags #MIEarthHour
#SheratonLombok. The winner of the competition will be announced at the following day.

Participating in Earth Hour is easy, fun and costs nothing. To get more information and to sign visit
http://earthhour.org.

Should you require further information or assistance, please dial O for operator assistance.

About Sheraton Hotels and Resorts
Sheraton Hotels & Resorts, the largest and most global brand of Starwood Hotels & Resorts
Worldwide, Inc., makes it easy for guests to explore, relax and enjoy the possibilities of travel through
smart solutions and effortless experiences at more than 440 hotels in more than 72 countries around
the world. The brand is currently in the midst of implementing Sheraton 2020, a 10 point plan
designed to make Sheraton the global hotel brand of choice, everywhere. Sheraton recently
launched “Where Actions Speak Louder,” a multi-channel, multi-million dollar advertising campaign
that highlights the brand’s ongoing enhancements to its guest experience, including new products
and partnerships, and a renewed focus on service. With work well underway,
Sheraton the brand has already rolled out a variety of initiatives under Sheraton 2020,
including Paired, a new imaginative lobby bar menu; the richest SPG
promotion in the brand’s history; and Sheraton Grand, a new premier tier that
recognizes exceptional Sheraton hotels and resorts. To learn more, visit
www.sheraton.com. Stay connected to Sheraton: @sheratonhotels on Twitter
and Instagram and facebook.com/Sheraton.




About Marriott International

Marriott International, Inc. (NASDAQ: MAR) is the world’s largest hotel company based in Bethesda,
Maryland, USA, with more than 5,700 properties in over 110 countries. Marriott operates and
franchises hotels and licenses vacation ownership resorts. The company’s 30 leading brands include:
Bulgari Hotels and Resorts®, The Ritz-Carlton® and The Ritz-Carlton Reserve®, St. Regis® W®,
EDITION®, JW Marriott®, The Luxury Collection®, Marriott Hotels®, Westin®, Le Méridien®,
Renaissance® Hotels, Sheraton®, Delta Hotels by MarriottSM, Marriott Executive Apartments®,
Marriott Vacation Club®, Autograph Collection® Hotels, Tribute Portfolio™, Design Hotels™, Gaylord
Hotels®, Courtyard®, Four Points® by Sheraton, SpringHill Suites®, Fairfield Inn & Suites®, Residence
Inn®, TownePlace Suites®, AC Hotels by Marriott®, Aloft®, Element® MoxyHotels®, and Protea Hotels
by Marriott®. The company also operates award-winning loyalty programs: Marriott Rewards®, which
includes The Ritz-Carlton Rewards®, and Starwood Preferred Guest®. For more information, please
visit our website at www.marriott.com, and for the Ilatest company news, Vvisit
www.marriottnewscenter.com and @Marriottintl.
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